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In the first half of the current fiscal year, the business envir-
onment in the Japanese meat industry has been extremely
severe mainly due to sluggish consumption and rising meat
costs.

Despite these difficulties, we have accomplished relatively
robust business results through active business operations
and sales promotion activities.

Our company group focuses on three core businesses: wholesaling

of domestic and imported beef and pork, food processing of mainly

beef and pork, and retail & food services centered on meat.

In the wholesale meat business, we developed a new brand,

"Kobe Wine Beef" in April this year in cooperation with the Kobe

Minori-no-Kosha Foundation. Raising Hyogo-born domestic beef
cattle by feeding them lees of grapes from
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prices. Also, in July this year, we established S Farm Inc., a wholly
owned subsidiary that operates a cattle fattening farm.

In our product manufacturing business, in efforts to resume sales
of our main brand, Kotetchan, we began selling the product across
Japan in August this year, following its

launch in the Kanto region in March.

Our retail & food service business has

been exposed to severe situations due

to the general business slowdown that

has led consumers to spend less.

Under these circumstances, our com- Kotetchan

pany group has strived to enhance the profitability of existing
stores, while cautiously opening new shops.

In the second half of the current
fiscal year, no major change is ex-
pected in the business environment
surrounding our company group.
Under these difficult circumstances,
we will resume sales of Kotetchan
Beef Motsu-nabe Soup series after
five seasons of sales suspension.
We will also work to intensify our  Ctetchanbeefmoisunabe soup
three core businesses through sales promotion activities which
include, for example, the tapping of latent demand for our nabe
soup, the central product of all autumn and winter products.
Therefore, there is no change in prospects for the period ending
February 28, 2009 that was announced on April 14 of this year.
Consolidated sales are projected to be 120 billion yen, up 5.5%
from the previous year; income from operations 4.3 billion yen,
up 10.2% from the previous year; pre-tax earnings 4.5 billion yen,
up 17.0% from the previous year; and net income for this fiscal
year 2 billion yen, up 5.2% from the previous year.




